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What art of business creatione



AN aesthetics of businesse
REALLY?
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Andres Serrano, “Piss Christ” (1987)




Art Is Not About Pleasing People



Maybe business creation
shouldn’t be elthere



Consider Amazon, IKEA,
Crocs, Grameen...



Prisoners Of Our
Own Best Intentions?






Can disruption be theorized?



Seeing what we
aon’'t want 1o see



IMAGINATION

completely unconstrained / “pure and unapplied”

CREATIVITY

rubbing together two good ideas / “bounded applied-imagination”

PROBLEM SOLVING

creativity that is constrained by reality / “street smarts” / “execution”

REFLEX

instinctive and immediate reaction to external stimulus

"BREMMAN'S HIERARCHY OF IMAGIMNATION" §F FROM TEDHMED 2010 AT THE BRYW )F FIOCMEER FORTFOLIOD MTG ! BY |JOHM MAEDA




Against “best practice”,
“blue oceans”
and the

‘knowledge economy”



Towards
The Imagination Economy
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